PHOENIK, AZ Metro — 9 P18+ Profiles of HUBBARD RADIO Listeners!

Brand New Data as of July 31, 2026!
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Hubbard:

media that connects

29.1% or 1,086,242 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Typical Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 48.1 years old (.1% older
than average) and have a $124,042 (6.9% higher than average) annual household income.
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1440 AM

3.2% or 120,275 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.
Typical Adults 18 or older who Listened to KAZG-AM in the past 7 days are 61.9 years old (28.9% older than
average) and have a $142,175 (22.5% higher than average) annual household income.
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9.7% or 360,639 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.
Typical Adults 18 or older who Listened to KDKB-FM in the past 7 days are 40.7 years old (15.3% younger
than average) and have a $133,956 (15.4% higher than average) annual household income.
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14.4% or 538,216 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.
Typical Adults 18 or older who Listened to KSLX-FM in the past 7 days are 50.1 years old (4.4% older than
average) and have a $118,766 (2.3% higher than average) annual household income.
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[ 10.6% or 397,261 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.
Typical Adults 18 or older who Listened to KUPD-FM in the past 7 days are 44.7 years old (7.% younger than
average) and have a $132,720 (14.3% higher than average) annual household income.

'S ROCK
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29.1% or 1,086,242 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 4.% less likely to be a college
graduate, 1.4% more likely to work full-time, 2.1% more likely to be married, .8% less likely to be a
parent of 1 or more children under 18.
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3.2% or 120,275 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.

Adults 18 or older who Listened to KAZG-AM in the past 7 days are 44.1% more likely to be a college
graduate, 42.4% less likely to work full-time, 47.8% more likely to be married, 8.6% less likely to be a
parent of 1 or more children under 18.
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9.7% or 360,639 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.
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Adults 18 or older who Listened to KDKB-FM in the past 7 days are 3.5% less likely to be a college
graduate, 24.6% more likely to work full-time, 1.2% more likely to be married, 43.2% more likely to be a
parent of 1 or more children under 18.
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(Radio Stations: KDKB-FM)
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KSLX

14.4% or 538,216 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.

Adults 18 or older who Listened to KSLX-FM in the past 7 days are 21.8% less likely to be a college
graduate, 1.8% less likely to work full-time, 1.6% less likely to be married, 22.3% less likely to be a parent
of 1 or more children under 18.
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(Radio Stations: KSLX-FM)
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110.6% or 397,261 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.

7’
Adults 18 or older who Listened to KUPD-FM in the past 7 days are 4.7% less likely to be a college
graduate, 17.6% more likely to work full-time, .5% more likely to be married, 25.8% more likely to be a
s ROCK parent of 1 or more children under 18.
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[ 29.1% or 1,086,242 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
U or ] Adults 18 or older who Listened to HUBBARD RADIQ in the past 7 days are 4.5% less likely to own their
o home, 6.% more likely to own a lower valued home, .8% less likely to have a single-family home, 4.%

media that connects more likely to have a dog.

h Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older
Single Family House (unattached) 5
Own aDog
Townhouse or attached Home E Bi7%
71.1%
1.0%
Condomini
ondominium h sk Own a Cat
65% 72% 7.7% 6% ;
Apartment g
4%
Own OwnSecond Home | Mobile Home or Manufactured 3.7% Own other type of Pet
or Real Estate Home 3.5%
Property
= who Listened to HUBBARD RADIO in the past 7 days W PHOENIX w who Listened to HUBBARD RADIO in the past 7 days = PHOENIX = who Listened to HUBBARD RADIO in the past 7 days = PHOENIX

g?‘ Value of Owned Home: Adults 18 or older Home Loans:Adults 18 or older

A Volue of Owned Home:
who Listened to HUBBARD RADIO in the past 7 days

PHOENIX $598,619

14.5%

8.5%
0% e e
z 3794 mEETER . g 2ac 9,81 o 3,005 B

<$150K $150K-5200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K $500K-$750K

$750K-$1M S1M+ Home Refinanced ~ Home Equity own

_ . Mortgage Home Loan/Home Home/Property
# who Listened to HUBBARD RADIO in the past 7 days W PHOENIX Mortgage Improvement Outright (No
PHOENIX Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 536 ® Loan Mortgages)
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3.2% or 120,275 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.

OLDIES 92 7 Adults 18 or older who Listened to KAZG-AM in the past 7 days are 26.5% more likely to own their home,
o 9.7% more likely to own a lower valued home, 28.6% more likely to have a single-family home, 21.% more
1440 AM | KAZG

likely to have a dog.

h Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older ‘&rPets in Home:Adults 18 or older

Single Family House (unattached) "

Own aDog

Townhouse or attached Home 88%
7.1%

Condominiom g 0o OwnaC
I 2% wn a Cat
9.7% 9.6%
7.2% 2.2%
Apartment h
: e ‘
Rent Other OwnSecondHome | Mobile Home or Manufactured =~ 0.2% Own other type of Pet
or Real Estate
Property Home I 3.59%
= who Listened to KAZG-AM in the past 7 days W PHOENIX = who Listened to KAZG-AMin the past 7 days m PHOENIX = who Listened to KAZG-AM in the past 7 days = PHOENIX
-
24l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
Al Value of Owned Home:
wheo Listened to KAZG-AM in the past 7 days

PHOENIX $598,619

8.5%
o : -
), 204 0 mEETEE 0 ac 38 & aco , 108 ET 23,655 BENE

<$150K $150K-5200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K $500K-$750K

Refinanced Home Equity Own

. . Mortgage Home Loan/Home Home/Property
# who Listened to KAZG-AM in the past 7 days HPHOENIX Mortgage Improvement Outright (No
PHOENIX Metro Scarborough R2 2026: Aug25-Jul26 Qual intab 63 ® Loan Mortgages)
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9.7% or 360,639 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.

. ARlZUNA's Adults 18 or older who Listened to KDKB-FM in the past 7 days are 19.6% less likely to own their home,
ALTERNATW[ 2.6% more likely to own a higher valued home, 3.9% more likely to have a single-family home, 10.7%
AI_T * AZ more likely to have a dog.
m Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older
Single Family House (unattached) ‘ ‘-’AB:Wn
= Own aDog :
43.8%
Townhouse or attached Home IU 5:3% _
7.1%
Condominium o0 OwnaCat
E
sa% 12% 57y %% 19.1%
Apartment ﬁ =
19432 BTN 20576 EERNN : 2.1%
Other OwnSecondHome | Mobile Home or Manufactured ~ 0.2% Own other type of Pet g
°’:f::::“ Home | JEX] E
= who Llistened to KDKB-FM in the past 7 days W PHOENIX who Listened to KDKB-FM in the past 7 days = PHOENIX = who Listened to KDKB-FM in the past 7 days = PHOENIX
-
24l Value of Owned Home: Adults 18 or older @Home Loans:Adults 18 or older
Average Volue of Owned Home: -
who Listened to KDKB-FM in the past 7 days
PHOENTX
17.0%

4150!( SlSOK-SZWK $200K SZSOK $250K‘$3(IJK $3DDK $350K $350K¢$500K SSOOK $750K $750K-$1M S1IM+ Home Refinanced Home Equity Oown

Mortgage Home Loan/Home Home/Property
# who Listened to KDKB-FM in the past 7 days B PHOENIX Mortgage Improvement Uutright (No
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100.7 FM 14.4% or 538,216 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.
Adults 18 or older who Listened to KSLX-FM in the past 7 days are .5% less likely to own their home, 6.7%
more likely to own a lower valued home, 8.9% less likely to have a single-family home, 2.% less likely to
have a dog.

h Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older
Single Family House (unattached) ‘
Own aDog
Townhouse or attached Home ? A45%
7.1%
. 1.7%
Condominium E 2% Own a Cat
8.1% 729 92% 9.6%
Apartment
.3%
Own Other OwnSecond Home | Mobile Home or Manufactured 6.5% Own other type of Pet
or Real Estate Home 3.5%
Property
® who Listened to KSLX-FM in the past7 days W PHOENIX = who Listened to KSUX-FM in the past 7 days = PHOENIX = who Listened to KSLX-AMV in the past 7 days = PHOENIX
-
g_“ Value of Owned Home: Adults 18 or older @Home Loans:Adults 18 or older
Al Value of Owned Home:
who Listened to KSLX-FM in the past 7 days
PHOENIX
19.5%
ﬂ
<$150K SlSOK-SZDOK szou:oszsox szsux-saoox ssunx sasox $350K-$500K ssanx S?SOK $750K-$1M $1vi+ Home Refinanced  Home Equity own
. . Mortgage Home Loan/Home Home/Property
® who Listened to KSLX-FM in the past 7 days N PHOENIX Mortgage Improvement Outl'idlt (No
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10.6% or 397,261 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.
Adults 18 or older who Listened to KUPD-FM in the past 7 days are 2.6% less likely to own their home

9.2% more likely to own a lower valued home, 1.4% more likely to have a single-family home, 11.4% more
'S ROCK likely to have a dog.

m Own/Rent/Other:Adults 18 or older

MEM Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
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Hubbard:

media that connects

-Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

29.1% or 1,086,242 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 8.5% more likely to look up D-I-
Y advice online, 16.% more likely to always vote in local elections, 3.1% more likely to belong to a gym,
3.6% more likely to fly domestic past yr.

40.6%)
212 20.7%] Presidential Elections: i E
17.6%) 17.4%) 3
. H “ - m it
S ide Elections: S i m

Political Activity: Adults 18 or older

Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
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Health Restaurant Redpes / Medical Jobsearch/  Apparel/  Take Onfine  Education Religion / Career Homework Electronic Genealogy Parenting /
Information m:‘.;:-:u n;;::-;; Advice /T:;; :.n ) ;:'v.::i‘ Information Gardenidess Postresume Beautyldeas  Chsses |n;:.: Spirtuaiity Development (v:l,:;:;w nwite E’:—ﬁ: Family Advice Local Elections: Always
Facirine. birinnd ol Local Elections: Sometimes
® who Listened to HUBBARD RADIO in the past 7 days m PHOENIX # who Listened to HUBBARD RADIO in the past 7 days ® PHOENIX
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WATop-SO past 12-months Active Lifestyle Activites: Adults 18 or older
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PHOENIX Metro Scarborough R2 2026: Aug25-Jul26

etc)

m who Listened to HUBBARD RADIO in the past 7 days m PHOENIX

Qual Intab 536

All Graphs and HBIAI Data Modeling Copyright @ 2026 Hubbard | Medio That Connects, LLC. All rights reserved.

(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)




3.2% or 120,275 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.

OLDIES 92 7 Adults 18 or older who Listened to KAZG-AM in the past 7 days are 19.9% less likely to look up D-I-Y advice

online, 76.5% more likely to always vote in local elections, 26.5% less likely to belong to a gym, 6.5% more
1440 AM likely to fly domestic past yr.

.Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older
Registered to Vote Democrat/Lean  Republican / Lean Independent / None
e (In District of Residence) Democrat Republican of These
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R e
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" 9.7% or 360,639 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.
- ARlZﬂNA s Adults 18 or older who Listened to KDKB-FM in the past 7 days are 17.1% more likely to look up D-I-Y
ALTER"ATWE advice online, 6.2% more likely to always vote in local elections, 7.4% more likely to belong to a gym, .2%
AI_T x AZ more likely to fly domestic past yr.
.Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

el
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Information “‘::,T.:TI Il‘?l‘:l;:;: Advice IT;:::‘“ |,;::::L| Information Garden ideas Postresume Beauty ldeas classes lﬁs::l“m spirtuaity Development “:‘):;:T' Anwite S‘r‘\::ﬁ;; Family Advice Localflectms:hlwnys
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100.7 FM 14.4% or 538,216 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.
Adults 18 or older who Listened to KSLX-FM in the past 7 days are .8% more likely to look up D-I-Y advice
online, 19.1% more likely to always vote in local elections, 25.7% more likely to belong to a gym, 9.7%

more likely to fly domestic past yr.
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. 10.6% or 397,261 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.

Adults 18 or older who Listened to KUPD-FM in the past 7 days are 17.3% more likely to look up D-I-Y
advice online, 11.3% more likely to always vote in local elections, 5.% more likely to belong to a gym, 6.6%
'S ROCK more likely to fly domestic past yr.
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Hubbard:

media that connects

Past 30-days QSR Users: Adults 18 or older

29.1% or 1,086,242 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are .7% less likely to use QSRs past
mo., 7.2% more likely to use Sit-Down Restaurants past mo., 7.% more likely to use Casinos past yr., 44.%

more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese

mafan  wings/ steakhouse Sagel/ upscale Seafood
eugers | Donue/
Sports Bar

pizza

= who Listened to HUBBARD RADIO in the past 7 days WPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Listened to HUBBARD RADIO in the past 7 days [SARRRNIN  19.5%

PHOENIX FEVEES] 19.9%

X Il‘ 1time . 1time 17.4%
10 times or more 16.8% . 10times or more
mwho Listened to HUBBARD RADIO in the past 7 days B PHOENIX = who Listened to HUBBARD RADIO in the past 7 days = PHOENIX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Any Type of Beer

Liquor

1,627,624 dE.E%
1,168,045 31.3%

Wine
Imported Beer

Domestic Light Beer

983,728 26.4%
854,030 22.9%

12.3%
397,195 10.6%

Domestic Regular Beer

Microbrew / Craft Beer

w who Listened to HUBBARD RADIO in the past 7 days

PHOENIX Metro Scarborough R2 2026: Aug25-Jul26

- ¥
| |

W PHOENX

Qual Intab

Slot Machines
Table Games (Craps, Poker, etc.)
Upscale Restaurant
Bar / Nightclub
Sports Betting

Stage Show / Concert
Spa

Other Gambling

536
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Used Past 30-days: Adults 18 or older
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i / Cannabis Cigarettes
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Past 30-days QSR Users: Adults 18 or older

 ||“

1time

2 times

3 times

4 times

5 times

6-9times

17.4%

10times or more

16.8%

®who Listened to KAZG-AM in the past 7 days

Total Monthly QSR Users:
88.2% 87.0%

‘®PHOENIX

Avg. Monthly QSR Meals:

3.2% or 120,275 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.

Adults 18 or older who Listened to KAZG-AM in the past 7 days are 1.3% more likely to use QSRs past mo.,
15.1% more likely to use Sit-Down Restaurants past mo., 17.5% less likely to use Casinos past yr., 84.4%
more likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6 -9 times

10times or more

Total M

%

® who Listened to KAZG-AM in the past 7 days
hly Sit-Down R

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

17.4%

- -n
—— T
Tl
T

l.8
F

14.9%

6%

85.2%

Drank Past 30-da

Any Type of Beer  plgne

ys: Adults 18 or older

45.2%

Liquor 1,627,624 43.6%

Wine

1,172,631 31.4%

Imported Beer 168,045 31.3%

Domestic Light Beer __;“ - 26.4%

Domestic Regular Beer

- ¥
| |

854,030 22.9%

9.3%
ELRCM 10.6%

wwho Listened to KAZG-AM in the past 7 days

Microbrew / Craft Beer

W PHOENIX
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Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Sports Betting

Stage Show / Concert

Other Gambling
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spa —

Past 12 months

Slot Machines

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ks coffer

House /
Coffee Bar

mafan  wings/ steakhouse Sagel/ Upscale Seafood
eugers | Donue/
Sports Bar

Mexicn  Chinese i

= who Listened to KAZG-AM in the past 7 days =PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wiho Listened to KAZG-AMin the past 7 days 12.9%

PHOENIX FEVEES] 19.9%

= PHOENIX
Users: A -Down Restaurant Meals:
Casino Activities: Adults 18 or older

,985

339,717

m who Listened to KAZG-AM in the past 7 days

10.8%

9.1% 48.4%

1,804 200

Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 18 or older

= PHOENIX

(Radio Stations: KAZG-AM)

i / Cannabis

Cigarettes

# who Listened to KAZG-AMin the past 7 days



ARIZONA'S

ALT % A7 ALTERNATIVE

Past 30-days QSR Users: Adults 18 or older

:_‘ Lll‘

1time

2 times

more likely to smoke cigarettes.

9.7% or 360,639 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.
Adults 18 or older who Listened to KDKB-FM in the past 7 days are 2.1% more likely to use QSRs past mo.,
3.3% more likely to use Sit-Down Restaurants past mo., 10.3% more likely to use Casinos past yr., 10.9%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. :

Ltme 17.4%

4 times %
5 times %
10times or more “

u who Listened to KDKB-FM in the past 7 days = PHOENIX
Total Monthly QSR Users: Avg. Monthly QSR Meals:
88.8% 87.0%

s T s
3 times 14.9%
atimes T
Stimes -m

10times or more

u who Listened to KDKB-FM in the past 7 days u PHOENIX
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
76.5% 74.0%

Drank Past 30-days: Adults 18 or older

Casino

Any Type of Beer
Liquor

Wine

Imported Beer
Domestic Light Beer

Domestic Regular Beer

Microbrew / Craft Beer % 10.6% i
wwho Listened to KDKB-FM in the past 7 days m PHOENIX
PHOENIX Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab

.1.588.496 45.2%

1,627,624 43.6%

12.6%

- ¥

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Sports Betting

Stage Show / Concert

Spa

Other Gambling
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Past 12 months

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexicin  Chinese  Piza

Coffen
House /
Coffee Bar

makan  wings/ Steakhouse Bagel/ Upscale  sesfood
Burgers / Donee /
Sports Bar Bakery

= who Listened to KDKB-FM in the past 7 days = PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KDKB-FM in the past 7 days 17.6%

PHOENIX FEVEES] 19.9%

Activities: Adults 18 or older

35.1%

1,310,509
446,985 12.0%
azan 11.9%

15,
16.4
9.1%
9.7%
8.6%

2.6%
S 3.3%
,80.8%
3.0%

m who Listened to KDKB-FM in the past 7 days

48.4%

1,804 200

Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 18 or older

i / Cannabis

m PHOENIX

(Radio Stations: KDKB-FM)

Cigarettes

= who Listened to KDKB-FM in the past 7 days



Past 30-days QSR Users: Adults 18 or older
= | —

1time

2 times

3 times

4 times

™

5 times

6-9times

10.9%
10.0% §

10times or more

more likely to smoke cigarettes.

14.4% or 538,216 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.
Adults 18 or older who Listened to KSLX-FM in the past 7 days are 1.4% less likely to use QSRs past mo.,
11.3% more likely to use Sit-Down Restaurants past mo., 23.8% more likely to use Casinos past yr., 57.7%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

17.4%

14.5%

2 times

3 times

4 times

5 times

6 -9 times

8.

10times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

=

cotfen wings/ Steskhouse Sagel/ Upscale  seafood
House / Burgers / Donue/
Coffee ar Sports Bar

Mexicn  Chinese i magan

= who tistened to KSLX-FM in the past 7 days = PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KSLX-FM in the past 7 days 20.5%

LTl 742,938 19.9%

= who Listened to KSLX-FM in the past 7 days W PHOENIX = who Listened to KSLX-FM in the past 7 days = PHOENIX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
= __ B I o ween 150 IEH
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

Wine

1,627,624 43.6%
s

i,xss,ms 31.3% -

Imported Beer

Domestic Light Beer

983,728 26.4%

Domestic Regular Beer 22
3.
6%

- ¥

Microbrew / Craft Beer '
= who Listened to KSLX-FM in the past 7 days W PHOENIX
PHOENIX Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab

1,310,599 35.1% )

582,835 15.6% g

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Sports Betting 12.4%

12.1%

11.9%
9.1%
Stage Show / Concert 8.6%
7%

i 6.
RrIE 3.3%
2 3.0%

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

i / Cannabis

m who Listened to KSLX-FM in the past 7 days = PHOENIX
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(Radio Stations: KSLX-FM)

Cigarettes

= who Listened to KSLX-FM in the past 7 days



'S ROCK

Past 30-days QSR Users: Adults 18 or older

:_‘ Lll‘

1time

2 times

3 times

12.5%

4 times

17.4%
16.8%

5 times

6-9times

10times or more

® who Listened to KUPD-FM in the past 7 days

Total Mnnthly QSR Users:
87.0%

‘= PHOENIX

Avg. Monthly QSR Meals:

10.6% or 397,261 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.

Adults 18 or older who Listened to KUPD-FM in the past 7 days are 1.4% less likely to use QSRs past mo.,
7.6% more likely to use Sit-Down Restaurants past mo., 21.7% more likely to use Casinos past yr., 79.3%
more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time
s Ty —s
3 e | Y7
e Y7
s
6 - times
10times or more g 7 6%
= who Listened to KUPD-FM in the past 7 days = PHOENIX
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:

79.7%

74.0%

Drank Past 30-days. Adults 18 or older
A Type of B

Liquor
Wine
Imported Beer

Domestic Light Beer

-.nu 728 26.4%
& 10.6% v

Domestic Regular Beer

- ¥

Microbrew / Craft Beer

® who Listened to KUPD-FM in the past 7 days W PHOENIX

PHOENIX Metro Scarborough R2 2026: Aug25-Jul26

Qual Intab
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Past 12 months Casino Activities: Adults 18 or older

1,310,509 35.1% El

Slot Machines

Table Games (Craps, Poker, etc.)

Upscale Restaurant
Bar / Nightclub
Sports Betting

Stage Show / Concert
Spa

Other Gambling

w who Listened to KUPD-FM in the past 7 days

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

|sn -Down Restaurants Used Past 30-days)

Mexicin  Chinese  Piza

mafan  wings/ Steakhouse Bagel/ Upscale sesfood
Burgers / Deonwe /

Sports Bar

= who Listenad to KUPD-FM in the past 7 days =PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KUPD-FM in the post 7 days (OG0 I  24.2%

PHOENIX FEVEES] 19.9%

582,839 15.6%
12.0%
442,222 11.9%

1,804 200

Casinos visited past 12

hs: Yes

Used Past 30-days: Adults 18 or older

= PHOENIX

(Radio Stations: KUPD-FM)

i / Cannabis

Cigarettes

= who listened to KUPD-FM in the past 7 days



Hubbard:

mMedia that connects

29.1% or 1,086,242 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 15.2% more likely to have a 401K,

9.3% more likely to have an Auto Loan, 2.1% less likely to Invest/Trade Stocks Online, 1.2% less likely to pay
with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older
Reti A ) 1, 36 33
507,035 13.6%
480,658

12.9%
7.7%
359,001 XY
10.1%

B o

401K Plan

IRA (I

Stocks or Stock Options

Mutual Funds

Money Market Funds

Second Home or Real Estate Property

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Moile Money  Studentloan Certificates of Personal Loan Refinanced

Bonds 71‘;:‘ Online Home Home
: Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan .:__;f* Aoehink. Mortgage L:a;._;t;w
» who Listened to HUBBARD RADIO in the past 7 days W PHOENIX ® who Listened to HUBBARD RADIO in the past 7 days B PHOENIX
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
—
561,12
Online investing / Stock Trading
11.3%
...
Insurance Agent at a Local Office (not online) 1;'5,6 . ‘
Real Estate Agent 5.2% ! 11.0%
182,289 4.9% .2 o £8% T6% ¢ 400 6.2%
s 2.8% - =2
. e 0.9% (*Past 12 Months) Venmo MasterCard  ApplePay  CashApp GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay
Funeral pre-planning ! 2.8% Express. Card Messenger
m who Listened to HUBBARD RADIO in the past 7 days ® PHOENIX m who Listened to HUBBARD RADIO in the past 7 days W PHOENIX
PHOENIX Metro Qual Intab 536

Scurbormgh R2 2026: Aug25-Jul26
All Graphs and HBIAI Data Modeling Copyright
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(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)




3.2% or 120,275 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.

Adults 18 or older who Listened to KAZG-AM in the past 7 days are 8.4% less likely to have a 401K, 22.9%

OLDIES 92.7 more likely to have an Auto Loan, 42.3% less likely to Invest/Trade Stocks Online, 3.2% less likely to pay with
1440 AM | KAZG their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

1,619,521 43.4%

Ondivi : A \
IRA( Ret LN 1,262,036 33.8%

Stocks or Stock Options

401K Plan

20.6%
221%
Money Market Funds
9.7%

Second Home or Real Estate Property 96%

Other (Crypto / NFTs / Metals, etc.) m 1%

7.5%

7.2%
: 10.8% 10.15 F0E 4o i

Bonds m 1a8% Checking Debitor ATM  Savings Online Mohile Online Bill Home Money  Studentloan Cerlificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan E. ;':% Aoehink. Mortgage L:a;._;t;w
m who Listened to KAZG-AM in the past 7 days W PHOENIX ¥ who Listened to KAZG-AM in the past 7 days B PHOENIX

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

768,‘1‘7 20.6%
Financial Planner R

561,127
Online investing / Stock Trading

Accountant 2%

9.5%

Insurance Agent at a Local Office (not online) m L1 . ‘

1L.0%

7.6%

Venmo MasterCard ApplePay  CashApp GooglePay American Store Credit  Discover SquareCash  Facebook Samsung Pay

Real Estate Agent o

Estate Planning El'u;‘l%

i - 0.0% (*Past 12 Months)
Funeral pre-planning : 0.8% Express. Card Messenger
m who Listened to KAZG-AM in the past 7 days W PHOENIX m who Listened to KAZG-AM in the past 7 days W PHOENIX

PHOENIX Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 63
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b4 ARIZONA'S
ALT % AZ ALTERNATIVE

9.7% or 360,639 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.

Adults 18 or older who Listened to KDKB-FM in the past 7 days are 33.8% more likely to have a 401K, 19.9%
more likely to have an Auto Loan, 38.5% less likely to Invest/Trade Stocks Online, 5.3% less likely to pay with
their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older

1,619,521 43.9% '

401K Plan

IRA (indivdus! Retirement Accourt
Stocks or Stock Options
Mutual Funds 1;55;‘8%
Money Market Funds e ﬁg‘g

Second Home or Real Estate Property

76.7%
9.6%
i 3 8.6%
204,490 K: 1

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

7.5%
4.7% 4.5% 3.0% 3.6%

Bonds M,_;;‘ﬁ% ru; Debitor ATM  Savings  CreditCard  Online Motile  Online Bill o Money  Studentloan Certificates of Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan ; ,!J,:'S* Aecolint Mortgage L:a;._;I:DT
m who Listened to KDKB-FM in the past 7 days ® PHOENIX ® who Listened to KDKB-FM in the past 7 days B PHOENIX
Professional Services Used*: Adults 18 or older 'n'Past 3-Months Payment Methods Used: Adults 18 or older
A s
Online investing / Stock Trading
Insurance Agent at a Local Office (not online) 1;'1% . ‘
Real Estate Agent - 9.4% 11.0%

Estate Planning ET’Z‘ 1%
F " anning L00% (*Past 12 Months)
uneral pre-planning = 2.8%
® who Listened to KDKB-FM in the past 7 days W PHOENIX
PHOENIX Metro Qual Intab 171

Scurbormgh R2 2026: Aug25-Jul26
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6.7% 7.6%  7.0% 6.2%

GooglePay  American

Cash App

Venmo MasterCard  Apple Pay

Store Credit ~ Discover  Square Cash  Facebook  Samsung Pay
Express Card Messenger
® who Listened to KDKB-FM in the past 7 days B PHOENIX

2026 Hubbard | Media That Connects, LLC. All rights reserved.

(Radio Stations: KDKB-FM)




100.7 FM

SLX

14.4% or 538,216 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.

Adults 18 or older who Listened to KSLX-FM in the past 7 days are 18.9% more likely to have a 401K, 9.%
more likely to have an Auto Loan, 39.5% more likely to Invest/Trade Stocks Online, 1.% more likely to pay with
their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older

401K Plan

1,619,521 43.4%
IRA(incividua Retrement Account)
Stocks or Stock Options 21.0%
Mutual Funds  peemes 13_165;%
Money Market Funds 1:‘;;‘;%

Second Home or Real Estate Property

9.2%

359,001 X34
015 82%
294,433 83

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

8.4% 7.5% 9.1%
Sz 5%

Banels MT-‘;;,‘ Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Money  Studentloan Ceriificates of Personal Loan Refinanced Home
o Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
" 5. Account Mortgage Loan or Home
529 Plan / College Savings Plan i Fquity tom
® who Listened to KSLX-FM in the past 7 days WPHOENIX ® who Listened to KSLX-FM in the past 7 days H PHOENIX
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner
Online investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
5 6.6%
Real Estate Agent % 11.0% 7.6% _
2% 12.0% QPR 3.0% 3.8%
. 4.5%
+0.5% (*Past 12 Months) Venmo MasterCard  Apple Pay American  Store Credit  Discover  SquareCash  Facebook Samsung Pay
Funeral pre-planning :" 8% Express. Card Messenger
® who Listened to KSLX-FM in the past 7 days W PHOENIX u who Listened to KSLX-FM in the past 7 days B PHOENIX
PHOENIX Metro Scurbormgh R2 2026: Aug25-Jul26 Qual Intab 267
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- 10.6% or 397,261 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.

'S ROCK

Adults 18 or older who Listened to KUPD-FM in the past 7 days are 11.2% more likely to have a 401K, 34.6%
less likely to have an Auto Loan, 5.5% more likely to Invest/Trade Stocks Online, 3.4% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

1,619,521 43.4%

401K Plan

IRA (I

Reti A )

Stocks or Stock Options

12.2%
507,035 13.6%

12.2%
480,658

12.9%

10.5%
9.6%

Mutual Funds

Money Market Funds

Second Home or Real Estate Property

359,091
16.4%
7.9%
5.9%
7.9%

7.1%
4T%

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

m who Listened to KUPD-FMin the past 7 days W PHOENIX

Financial Services Has and/or Uses: Adults 18 or older

Lt 4.5% 4.5%
v 3.5% 3.6%
10.8%| 10‘1%
Studentloan Certificates of Personal Loan Refinanced Home
Deposit (CDs) Home  Improvement
Mortgage Loan or Home
Equity Loan

Online Bill
Paying

Mohile
Banking

Savings  Credit Card

Account

Checking  Debit or ATM
Account card

Online
Banking

Home
Mortgage

Money
Market
Account

® who Listened to KUPD-FM in the past 7 days W PHOENIX

Professional Services Used*: Adults 18 or older

Tax Preparation Service 768,147 20.6%
561,127 15.0%

Financial Planner

Online investing / Stock Trading

m*

Accountant

Insurance Agent at a Local Office (not online)

m
182, 289 99‘

Estate Planning E z’;;%

Real Estate Agent

. ; - 1.9% (*Past 12 Months)
uneral pre-planning 0.8%
® who Listened to KUPD-FMin the past 7 days W PHOENIX
PHOENIX Metro Qual Intab 195

Scurbormgh R2 2026: Aug25-Jul26
All Graphs and HBIAI Data Modeling Copyright

'E'Past 3-Months Payment Methods Used: Adults 18 or older

- 4 15.5%

Venmo MasterCard  Apple Pay Google Pay

Debit Card

Cash App American  Store Credit Square Cash  Facebook  Samsung Pay
Express Card Messenger
# who Listened to KUPD-FM in the past 7 days B PHOENIX

2026 Hubbard | Media That Connects, LLC. All rights reserved.

(Radio Stations: KUPD-FM)




@& Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 14 hours, 23
HUbbord @ minutes and 3 seconds each week with All Forms of Media.

® 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 10 hours and 31 minutes each week
M ed ia s h at connects listening to All Local AM/FM Radio, representing 16.9% of total time spent with all forms of Media.

- E88

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
66:36:38
Concurrent
usage §: 53.9%
who Listened to HUBBARD PHOENIX
RADIO in the past 7 days

® who Listened to HUBBARD RADIO in the past 7 days W PHOENIX
®
) = 3h f Everythi
PHOENIX ~ Metro  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 536 PHOENIX ~ Metro  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 1,941 HUbefd H SOEfB. *For Anyening «
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Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an average of 3 days, 14 hours, 5 minutes and 36

OLDIES 92 7 seconds each week with All Forms of Media.
. 100.% of Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an avg. of 9 hours and 45 minutes each week listening to
1440 AM | KAZG All Local AM/FM Radio, representing 11.3% of total time spent with all forms of Media.

97.9%
Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
66:36:38
Concurrent
soge %: 53.9%
who Listened to KAZG-AMin PHOENIX
the past 7 days

® who Listened to KAZG-AM in the past 7 days B PHOENIX
®
) = 3h f Everythi
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seconds each week with All Forms of Media.
AlTERH ATlVE 100.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an avg. of 12 hours and 18 minutes each week listening
to All Local AM/FM Radio, representing 20.6% of total time spent with all forms of Media.

9 3 3 ARIZONA'S Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an average of 2 days, 9 hours, 31 minutes and 51

ALT x AZ

97.9%
, Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
66:36:38
Concurrent
soge %: 53.9%
who Listened to KDKB-FM in PHOENIX
the past 7 days

so1% 58.1% = 58.4%
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® who Listened to KDKB-FM in the past 7 days ® PHOENIX
®
) = 3h f Everythi
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100.7 FM Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average of 2 days, 13 hours, 26 minutes and 35

seconds each week with All Forms of Media.
100.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an avg. of 11 hours and 18 minutes each week listening to

All Local AM/FM Radio, representing 18.4% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an average of 2 days, 19 hours, 48 minutes and 3
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an avg. of 10 hours and 42 minutes each week listening
to All Local AM/FM Radio, representing 15.8% of total time spent with all forms of Media.
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(Radio Stations: KUPD-FM)



@ Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 1 days, 22 hours, 7 minutes
HUbbord ] and 39 seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 30 minutes each week
i) ed ia i h at connects listening to Local Ad-Supported AM/FM Radio, representing 20.6% of total time spent with all forms of Ad-Supported Media.

o

Week l,:. 93.0% Avg. H:M:S/week with All Forms of Ad-
Reach %: Supported Media: Aduits 18 or older

49:12:36
concurre|
usage 56.7%

who Listened to HUBBARD PHOENIX
RADIO in the past 7 days

m who Listened to HUBBARD RADIO in the past 7 days m PHOENIX
@
® 3 Share of Everythin
OENIX  Metro  Scarborough R2 2026: Aug25-/ul26  QualIntab 536 PHOENIX ~ Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab 1,941 HUbefd S soefaal e
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. media that connects
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Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an average of 2 days, 19 hours, 58 minutes and 7

OLDIES 92 7 seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an avg. of 7 hours and 33 minutes each week listening to
1440 AM Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an average of 1 days, 14 hours, 25 minutes and
= AR'ZUHA'S 22 seconds each week with All Forms of Ad-Supported Media.
AlTER“ ATWE 100.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an avg. of 10 hours and 56 minutes each week listening
ALT * AZ to Local Ad-Supported AM/FM Radio, representing 28.4% of total time spent with all forms of Ad-Supported Media.
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100.7 FM Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average of 1 days, 21 hours, 56 minutes and 37
KSL X seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an avg. of 10 hours and 21 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 22.5% of total time spent with all forms of Ad-Supported Media.
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. Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an average of 2 days, 1 hours, 9 minutes and 57
seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an avg. of 9 hours and 56 minutes each week listening to
'S

ROCK Local Ad-Supported AM/FM Radio, representing 20.2% of total time spent with all forms of Ad-Supported Media.
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Hubbard:
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| Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 6 hours
and 35 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio

for an avg. of 81.5 minutes/day.

(Local Radio delivers 20.6% of Time with Ad-Supported Media.)
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1440 AM

| Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an average of 9 hours and 42
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 11.1% of Time with Ad-Supported Media.)

avg. of 64.8 minutes/day.
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| Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an average of 5 hours and 30
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 28.4% of Time with Ad-Supported Media.)
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| Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average of 6 hours and 33
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 88.7 minutes/day.

(Local Radio delivers 22.5% of Time with Ad-Supported Media.)
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. | Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an average of 7 hours and 1
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 20.2% of Time with Ad-Supported Media.)

'S ROCK

avg. of 85.2 minutes/day.
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- 1,086,242 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 81.5 minutes every day representing 47.% of
all time spent daily with Ad-Supported Audio.
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- 120,275 or 100.% of Adults 18 or older who Listened to KAZG-AM in the past 7 days listen to Ad-

OLDIES 92 7 Supported Local AM/FM Radio for an average of 64.8 minutes every day representing 38.9% of all
1440 AM time spent daily with Ad-Supported Audio.
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4 - 397,261 or 100.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 85.2 minutes every day representing 48.1% of all
time spent daily with Ad-Supported Audio.
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1,086,242 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 81.5 minutes every day representing 47.% of
all time spent daily with Ad-Supported Audio.
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120,275 or 100.% of Adults 18 or older who Listened to KAZG-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 64.8 minutes every day representing 38.9% of all
time spent daily with Ad-Supported Audio.
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, 360,639 or 100.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days listen to Ad-
i ARIZONA'S Supported Local AM/FM Radio for an average of 93.7 minutes every day representing 45.6% of all
ALTERNATIVE time spent daily with Ad-Supported Audio.
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538,216 or 100.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 88.7 minutes every day representing 50.8% of all
time spent daily with Ad-Supported Audio.
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397,261 or 100.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 85.2 minutes every day representing 48.1% of all
b time spent daily with Ad-Supported Audio.
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Hubbard:

media that connects

1,086,242 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Active Rock, Classic Hits, Adult
Contemporary, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{AvermzeDoy)

[Averoge Week)
Adult Contemporary

Classic Hits

Country

Aduit Hits

Pop Contemporary Hit Radio
Hot AC

Classic Rock
News/Talk/information
Mexican Regional
Active Rock

Alternative
Contemporary Christian

All Sports

Totol persons

CTET —T
_m—
PR — T

@-m— 5.0k

3 rs+Minutes/day with Local
AM/FM Radio: Adults 18 or older

[ 7]
Pt e

m who Listened to HUBBARD RADIO in the past 7 days W PHOENIX

% Time Spent:

7.8%

m

Alternative
Mexican Regional 5 41.3
54.2

Contemporary
Christian
40.3 40.1

Contemporary

Mexican
All Sports 1 Regional
50.9 . 328

Pop
Contemporary Hit
Radio Adult Hits
475 448

All Sports
Classic Rock 3013(7)
319

Pop
Contemporar
Adult Hits y Hit Radio
314 30.2

Adult
Classic Contem
Hits porary
28.0 27.4

News/Talk/Info Contemporary
rmation Country Christian
313 282 26.3

= who Listened to HUBBARD RADIO in the past 7 days

= PHOENIX

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
Adult Contemporary

Classic Hits
Country

Adult Hits

Pop Contemporary Hit Radio
Hot AC

Classic Rock
Mexican Regional
Active Rock
Altemnative

All Sports

Spanish Adult Hits

News/Talk/information

All Grap#s nnﬂoefa ai am Ma;ef' '?ESS,%’EZ é%ozstﬁng

rotal persons: e spect” rEgEDer)

!;

E +Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

!!

wha Listened to HUBBARD PHOENIX
RADIO in the past 7 days
® who Listened to HUBBARD RADIO in the past 7 days W PHOENIX

!
5 7 Med:?: "E’onnecrss L‘EC All rights reserved.

Ad—Suggorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Spanish Adult
Hot AC Hits
438 422

News/Talk/Infor
gional mation Alternative

Mexican

Alternative Regional

413 Classic Classic
Hits Rock
38.8 38.5

All Sports
50.9

Pop Adult
Contemporary Hit Contemporar
Radio Adult Hits y Active Rock
47.5 448 403 36.5

) All Sports Active Rock
Classic Rock 307 305

31.9

Pop
Contemporar
Adult Hits y Hit Radio
31.4 30.2 Classic
Country Hits
28.2 28.0

Adult

News/Talk/Info  Spani
rmation Hits
313 28.6 27.4

Adult Contemporary

= who Listened to HUBBARD RADIOQ in the past 7 days

(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)

B PHOENIX
*® Share of Everything

L for Anything




120,275 or 100.% of Adults 18 or older who Listened to KAZG-AM in the past 7 days listen to Ad-
OLDIES 92 7 Supported Local AM/FM Radio. The Top-5 Formats are Oldies, Hot AC, Adult Contemporary, Classic Hits,
1440 AM and Adult Hits.
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360,639 or 100.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Classic Hits, Hot AC, Adult Hits, and

Adult Contemporary.
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100.7 FM

KSLX

538,216 or 100.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Classic Hits, Adult Hits, and
Hot AC.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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397,261 or 100.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Active Rock, Adult Hits, Hot AC, Classic Rock, and

Adult Contemporary.
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Hubbard:

media that connects

635,374 or 58.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 72. minutes every day representing 34.3% of all
time spent daily with Ad-Supported Video.
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98,736 or 82.1% of Adults 18 or older who Listened to KAZG-AM in the past 7 days watch Ad-

OLDIES 92 7 Supported Local TV Stations for an average of 117. minutes every day representing 30.3% of all time
1440 AM spent daily with Ad-Supported Video.
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164,813 or 45.7% of Adults 18 or older who Listened to KDKB-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 61.9 minutes every day representing 42.8% of all time
spent daily with Ad-Supported Video.
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Avg. Week A‘L"!..':gfo (Persons & % Reach): Adults 18 or older
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AppleTV+ fubo,Pluto, Tubi, etc.
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327,057 or 60.8% of Adults 18 or older who Listened to KSLX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 66.5 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Video.
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229,469 or 57.8% of Adults 18 or older who Listened to KUPD-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 68.9 minutes every day representing 35.4% of all time
spent daily with Ad-Supported Video.
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: 635,374 or 58.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
U or » Ad-Supported Local TV Stations for an average of 72. minutes every day representing 34.3% of all

media that connects time spent daily with Ad-Supported Video.
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98,736 or 82.1% of Adults 18 or older who Listened to KAZG-AM in the past 7 days watch Ad-
OLDIES 92 7 Supported Local TV Stations for an average of 117. minutes every day representing 30.3% of all time
1440 AM spent daily with Ad-Supported Video.
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. 164,813 or 45.7% of Adults 18 or older who Listened to KDKB-FM in the past 7 days watch Ad-
ARIZONA'S Supported Local TV Stations for an average of 61.9 minutes every day representing 42.8% of all time
ALT xAZ ALTERNATIVE spent daily with Ad-Supported Video.
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100-2 Fi 327,057 or 60.8% of Adults 18 or older who Listened to KSLX-FM in the past 7 days watch Ad-

KS I | 8 Supported Local TV Stations for an average of 66.5 minutes every day representing 33.3% of all time
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¢ 229,469 or 57.8% of Adults 18 or older who Listened to KUPD-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 68.9 minutes every day representing 35.4% of all time
spent daily with Ad-Supported Video.
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@ - | 635,374 or 58.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
U or : Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
media that connects Dramas, Local News - Morning, and Game Shows.
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| 98,736 or 82.1% of Adults 18 or older who Listened to KAZG-AM in the past 7 days watch Ad-

OLDIES 92 7 Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News -
1440 AM Evening, Game Shows, Comedies, and Movies.
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| 164,813 or 45.7% of Adults 18 or older who Listened to KDKB-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Dramas, Local News - Morning, and National/Network News.
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| 327,057 or 60.8% of Adults 18 or older who Listened to KSLX-FM in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Dramas, Court Shows, and Local News - Morning.
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Local TVStatron Programs (Persons & % Reach): Adults 18 or older
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| 229,469 or 57.8% of Adults 18 or older who Listened to KUPD-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, National/Network News, and Late Night Talk.
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£ » 740,793 or 68.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
u or : Supported Social Media for an average of 124.8 minutes every day representing 26.5% of all time
media that connects spent daily with Ad-Supported Digital Media.
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82,882 or 68.9% of Adults 18 or older who Listened to KAZG-AM in the past 7 days use Ad-

OFDIES 92.7

1440 AM

Supported Social Media for an average of 139.1 minutes every day representing 23.6% of all time
spent daily with Ad-Supported Digital Media.
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236,341 or 65.5% of Adults 18 or older who Listened to KDKB-FM in the past 7 days use Ad-
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Avg. Week All gigital (Persons & % Reach): Adults 18 or older

e spent:

Supported Social Media for an average of 111.1 minutes every day representing 25.7% of all time
spent daily with Ad-Supported Digital Media.
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347,550 or 64.6% of Adults 18 or older who Listened to KSLX-FM in the past 7 days use Ad-
Supported Social Media for an average of 140.2 minutes every day representing 30.4% of all time
spent daily with Ad-Supported Digital Media.
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267,434 or 67.3% of Adults 18 or older who Listened to KUPD-FM in the past 7 days use Ad-
Supported Social Media for an average of 129.4 minutes every day representing 27.6% of all time

spent daily with Ad-Supported Digital Media.

Avg. Week All gigital (Persons & % Reach): Adults 18 or older

OTT TV Streaming Services

ing/Financi Estate

Email/Text /IM/Zoom,etc. (Personal & Work)

Sodial Media
Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
YouTube/TikTok, etc.

Shopping (incl. Food/Auctions/Travel, etc.)
Online Classes, Schoals, Colleges, Universities
Local TV Streaming

Cable i

'I.n
—mr'
L —

= who Listened to KUPD-FM in the past 7 days

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

concurrent
soge %: %

who Listened to KUPD-FM
in the past 7 days

m PHOENIX

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

e spent:

15.2%

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
171.8

& Work)...

Social Media
157.2

OTT TV Streaming
Services
8L7

Email/Text
/IM/Zoom

YnuTube/ Ti

Jetc.
(Personal

Non-

Premium...

Shopping
(incl....

Online
Classes,
Schools,
Colleges,

Univer:

Search
(Google,
Bing,...

News/
Wea... | a

Sacial Media
177.5

Streaming Audio (Local Radio/
Podcasts/ﬁ[reaming Services)

156.2

Online
Classes,
Schools,
Colleges,
Universiti
es...

OTT TV Streaming
Services
1114

EMaIlTEXt. vo Tube/Ti
JIM/Zoom,

etc.
(Persona...

h (incl....

Local TV | {Goog
Streaming | o

381 Bing...

Games/Fa
ntasy/B...

® who Listened to KUPD-FM in the past 7 days

m PHOENIX

Avg. WeekAd—Sug_garted Digital (Persons & % Reach): Adults 18 or older Avg.

e e

Search (Google, Bing, etc.)

Email/Text/iM/Zoom,etc. (Personal & Work)
Social Media

OTT TV Streaming Services

Shopping (incl. Food/ Auctions/Travel,etc.)
YouTube/TikTok, ete.
Games/Fantasy/Betting Sites

Local TV Streaming
Streaming Audio (Ln:d Ihd'lol Podcasts/Streaming

g/ Estal

Cable

Online Classes, Schools, Colleges, Universities

PHOENIX

_ﬂ

[ sacae

T S—
m

= who Listened to KUPD-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26

Metro

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 18 or older

who Listened to KUPD-FM
in the past 7 days

m PHOENIX

Qual Intab 195

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Streaming Au

Local TV
Streaming
341
udio

{Local Radio/

Podcasts/Streaming

Services)
834

OTT TV Streaming
Services
528

Social Media
129.4

YouTube/TikT
ok, etc.
316

Non-
Premium
+Premiu
m Cable
Stream...

Shoppin
g (incl.

Food/A
uctions/
Travel...

Email/Text/I

M/Zoom,etc.

(Personal &
Work)

Bing, etc.)
298

Banki...

Social Media
157.7

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

773

Local TV
Streaming
36.4

Email [Text/IM/
Zoom,etc.
(Personal &
Work)...

OTT TV Streaming
Services
7

Search (Google,

YouTube/Tik
Tok, etc,
33.8

New
s/We
ather
/5p...

Shoppin
g (incl.
Food/Au
ctions/...

Non-
Premium+Pre
mium Cable

Streaming Kanking/kinan

 who Listened to KUPD-FM in the past 7 days

(Radio Stations: KUPD-FM)

B PHOENIX

soefa.ai

® Share of Everything

ad for Anything _



Hubbard:

media that connects
Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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657,866 or 60.6% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 43.8 minutes every day representing 35.1% of all time spent
daily with Ad-Supported Social Media.
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316,710 or 58.8% of Adults 18 or older who Listened to KSLX-FM in the past 7 days use Ad-
Supported Facebook for an average of 55. minutes every day representing 39.2% of all time spent
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® 657,866 or 60.6% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
U or : Supported Facebook for an average of 43.8 minutes every day representing 35.1% of all time spent

media that connects daily with Ad-Supported Social Media.
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Reach % 69.9% Social Media: Adults 18 or older
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| 69,398 or 57.7% of Adults 18 or older who Listened to KAZG-AM in the past 7 days use Ad-

OLDIES 92 7 Supported Facebook for an average of 53.3 minutes every day representing 38.3% of all time spent
1440 AM | KAZG daily with Ad-Supported Social Media.
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, 199,635 or 55.4% of Adults 18 or older who Listened to KDKB-FM in the past 7 days use Ad-
p ARIZONA'S Supported Facebook for an average of 35.4 minutes every day representing 31.9% of all time spent
ALT x AZ ALTERNATIVE daily with Ad-Supported Social Media.
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316,710 or 58.8% of Adults 18 or older who Listened to KSLX-FM in the past 7 days use Ad-
Supported Facebook for an average of 55. minutes every day representing 39.2% of all time spent
daily with Ad-Supported Social Media.
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Reach % 69.9% Social Media: Adults 18 or older
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‘ 267,434 or 67.3% of Adults 18 or older who Listened to KUPD-FM in the past 7 days use Ad-
Supported Facebook for an average of 45.1 minutes every day representing 34.9% of all time spent
daily with Ad-Supported Social Media.
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Hubbard:

media that connects

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 68,800; All Other
Digital Media: 64,454; Social Media: 43,229; Non-Prem. Cable: 21,139; Local TV: 17,511
reaching Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days.
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OEDIES 92.7
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,030; Local
Radio: 7,676; Social Media: 5,191; Non-Prem. Cable: 3,516; Local TV: 3,171 reaching
Adults 18 or older who Listened to KAZG-AM in the past 7 days.
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ALT » AZ

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 19,335; Social Media: 13,019; Non-Prem. Cable: 6,263; Local TV: 4,345
reaching Adults 18 or older who Listened to KDKB-FM in the past 7 days.

Local Radio: 22,686; All Other
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(Radio Stations: KDKB-FM)




M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 34,369; All Other
Digital Media: 31,859; Social Media: 20,311; Non-Prem. Cable: 10,379; Local TV: 9,294
reaching Adults 18 or older who Listened to KSLX-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KSLX-FM in the past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 23,353; Social Media: 16,024; Non-Prem. Cable: 8,647; Local TV: 5,666
reaching Adults 18 or older who Listened to KUPD-FM in the past 7 days.

Local Radio: 25,023; All Other
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(Radio Stations:
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KUPD-FM)




Hubbard:

media that connects

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week) Tatal persons:

1,010,377 or 93.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
an average of 54.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 49.4 minutes/day.
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{average pay

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1440 AM

117,255 or 97.5% of Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an
average of 63.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 39.2 minutes/day.

Top-13 Out-of-Home Media {Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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325,793 or 90.3% of Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an
average of 57.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 56.8 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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{average pay

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week)

100.7 FM

KSLX

Total Persons:

509,415 or 94.6% of Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average
of 51.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 53.8 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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4 371,694 or 93.6% of Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an

'S ROCK

average of 62.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 51.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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{average pay

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,010,377 or 93.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
average of 54.8 minutes per day driving, seeing Billboards and Signs representing 34.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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117,255 or 97.5% of Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an average of
63.6 minutes per day driving, seeing Billboards and Signs representing 38.4% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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325,793 or 90.3% of Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an average of
57.5 minutes per day driving, seeing Billboards and Signs representing 31.5% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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gty 509,415 or 94.6% of Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average of
KS I | 8 51.2 minutes per day driving, seeing Billboards and Signs representing 34.% of all Time Spent with Ad-

Supported Out-of-Home Media.
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371,694 or 93.6% of Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an average of
62.2 minutes per day driving, seeing Billboards and Signs representing 34.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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1,010,377 or 93.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
an average of 54.8 minutes per day driving an average of 31.9 miles each day and are 54.2% more
likely to use Grand Avenue (W Hwy 60) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)
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117,255 or 97.5% of Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an
average of 63.6 minutes per day driving an average of 37. miles each day and are 147.6% more likely
to use Arizona Avenue/Country Club than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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325,793 or 90.3% of Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an
average of 57.5 minutes per day driving an average of 33.5 miles each day and are 65.7% more likely
to use Central Avenue than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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509,415 or 94.6% of Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average
of 51.2 minutes per day driving an average of 29.8 miles each day and are 67.9% more likely to use
Grand Avenue (W Hwy 60) than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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371,694 or 93.6% of Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an
average of 62.2 minutes per day driving an average of 36.2 miles each day and are 45.6% more likely
to use Grand Avenue (W Hwy 60) than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Hubbard:

media that connects

. 188,042 or 17.3% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 27.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

ot et i ot ———
Local Daily Newspaper(s) (Daily+Sunday) m
Lot aby ewsmpert o
Lt Dty et s B i 0%
Books m-m

New York Times (Daily)

Avg. Hours+Minutes/day with All

All Local Weekly Newspapers
Print Media: Adults 18 or older

4.010
Wall Street Journal (Daily)  gffiediirs m
New York Times (Daily+Sunday) m

USA Today (Daily) m
e

New York Times (Sunday)

Magazines who Listened to HUBBARD 0
RADIQ in the past 7 days 87 7.4 100 7.6
Catalogs
u who Listened to HUBBARD RADIO in the past 7 days ® PHOENIX m who Listened to HUBBARD RADIO in the past 7 days m PHOENIX

Local Daity
Newspaper(s)
(Daily+Sunday)

8.0

Direct Mail

Advertising New York Times
Wall Street Journal {excluding Catalogs) (Daity)
(Daily) 78 7.7
93

Local Daily
New York Times Newspaper(s)
(Daity+Sunday) (Daily Magazines

Wall Street Journal

New York Times {excluding
(Daily+Sunday) Catalogs) Magazines
7.

Local Daily
Newspaper(s)
(Daity+Sunday)
9.1

Local Daily New York Times
Newspaper(s) {Daily (Daily)
Daily) 83 -

109

Direct Mail
Advertising

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

persons: % Time Spent:

e g (e o) S ——T
Local Daily Newspaper(s) (Daily+Sunday) mm m
Lol Dy Newspapers) (st el VA e

Local Dy Newspaper() (sunday)

New York Times (Daily) 3 i

All Local Weekly Newspapers

wall Street Journal (Daily)

Avg. Hours+Minutes/day with Ad- m

New York Times (Daily+Sunday) Supported Print Media: Adults 18 or olderm

USA Today (Daily)
New York Times (Sunday) A
agadines mozoms  ECETEE SR
Catalogs who Listened to HUBBARD PHOENIX
RADIO in the past 7 days
Books
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New York Times
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OEDIES 92.7

1440 AM

. 38,187 or 31.7% of Adults 18 or older who Listened to KAZG-AM in the past 7 days read Local Daily

time spent daily with All forms of Print Media.

Newspaper(s) (Daily+Sunday) for an average of 12.7 minutes every day representing 31.9% of all

Avg. Week All Print ’ﬁﬁgﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

Magazines
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» who Listened te KAZG-AM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to KAZG-AM in the
past 7 days
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®
o D e ¥ = 3
R 2 ]2 g2 H

Local Daily
Newspaper(s)
(Daily
1.9

Wali Street
Journal (Daily)
Local Daity sl
Newspaper(s)

(Sunday)

17.7 Direct Mail

Advertising
New York Times (excluding
(Daily+Sunday) catalogs)
135 8.1

Magazines
55
New York Times
(Daily)
15.7

Local Daily Newspaper(s)
(Daily+Sunday)
127

Local Daily
Newspaper(s)
(Daity+Sunday)
9.1

USA Today (Daily)
96

New York Times
(Daily)
8.0

Local Daily
Wall Street Journal Nevpapes(s) [Dalty
(Daily) 83
109

Direct Mail
Advertising
New York Times {excluding
(Daily+Sunday) Catalogs) Magazines
10.0 76 12

Local Daily
Newspaper(s)
(Sunday)
12.9
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m PHOENIX

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

wall Street Journal (Daily)

persons:

Avg. Hours+Minutes/day with Ad-

New York Times DailysSunday) H}ﬁ‘ Supported Print Media: Adults 18 or older iy
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R - R

T [ 0:12 m

Catalogs - 0% who Listened to KAZG-AMin PHOENIX
PP 7 st oo
sooks i 8%
# who Listened to KAZG-AM in the past 7 days W PHOENIX
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New York Times
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17.7
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Advertising
USA Today (excluding
(Daily) Catalogs)
New York 9.3 81
Times
(Sunday) Magazines
1.3 55

Local Daity
Newspaper(s)
(Daily
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New York Times {Daily)
15.7

Wall !\mc'doumd (Daily) Local Daity Local Daily
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New York Times
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. 125,252 or 34.7% of Adults 18 or older who Listened to KDKB-FM in the past 7 days read Direct Mail

g ARIZONA'S
vty ALTERNATIVE

Advertising (excluding Catalogs) for an average of 8.2 minutes every day representing 34.5% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

R e— R
_m-

Local Daily Newspaper(s) (Daily+Sunday)

BR

Local Daily Newspaper(s) (Daily

L

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

All Local Weekly Newspapers
Wall Street Journal (Daily)

New York Times (Daily+Sunday)

USA Today (Daily) m
< 009 M

Local Daily
Newspaper{s)
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9.3

New York Times
(Daily+Sunday)
8.2

Magazines
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Wall Street Journal
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6.5
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Newspaperls)
(Daily
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New York
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5.3
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(Daity+Sunday)
9.1
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8.0
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Direct Mail
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10.0 76

Magazines

Magazines m HS%SJ% who listened to KDKB-FM in the PHOENIX
i past 7 days
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= who Listened to KDKB-FM in the past 7 days

m PHOENIX

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

persons: % Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

oz
202

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

wall Street Journal (Daily)

Avg. Hours+Minutes/day with Ad- m

New York Times.
{Sunday)
111

Local Daily
Newspaper(s)
(Sunday)
9.3

Wall Street Journal

(Daity)
83

Magazines
7.8

Direct Mail
Advertising

(excluding Catalogs)

8.2

USA Taday (Daily)
6.0

New York Times
(Daity+Sunday)
8.2

Local Daily
Newspaper(s) (Daily
59

New York Times
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5.3

Local Daily
Newspaper(s)
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New York Times
(Sunday)
12.0

Wall !\mc'doumd (Daily) lmllh'v Bk

New York Times
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10.0 New York Times (Daily)
8.0

Magazin
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7.6 72
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9.6
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USA Today (Daily)
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100.7 FM

KSLX

. 212,271 or 39.4% of Adults 18 or older who Listened to KSLX-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.5 minutes every day representing 29.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print ’ﬁﬁgﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

®
3

[ azag
S e .

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

L

Local Daily Newspaper(s) (Sunday)
Books
New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

All Local Weekly Newspapers
Wall Street Journal (Daily)

New York Times (Daily+Sunday)

Local Daily
Newspaper(s)
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10.8

New York Times
(Daily+Sunday)
8.0

USA Today (Daily)
85

Local Daily
Newspaper(s)
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7.6

Wall Street Journal
(Daily)
83

Local Daily
Newspaper(s)
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6.8

New York Times
(Daily)
7.8

Direct Mail
Advertising
(excluding Catalogs)
7.5

Magazines

Local Daily
Newspaper(s)
(Sunday)
12.9

Local Daily
Newspaper(s)
(Daity+Sunday)
9.1

USA Today (Daily)
96

New York Times
(Daily)
8.0

Local Daily

Wall Street Journal Nevpapes(s) [Dalty

(Daily) 83
109

Direct Mail
Advertising
New York Times {excluding
(Daily+Sunday) Catalogs)
10.0 76

Magazines

USA Today (Daily)
N Yok Trs St G 013
Magazines who Listened to KSLX-FM in the PHOENIX
Catalogs pirie

= who Listened to KSLX-FM in the past 7 days m PHOENIX
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Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

persons: % Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

D — " 10,60

Local Daily Newspaper(s) (Daily+Sunday)

!
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New York Times (Daily)

> s
[
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il ssic]
m

wall Street Journal (Daily)

Local Daity
Newspaper(s)
(Sunday)
10.8

USA Today (Daily)
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Wall Street Journal (Daily)
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New York Times (Sunday)
8.1

Direct M

New York Times
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8.0 7.5

Local Daily
Newspaper(s) (Daily

Local Daily
Newspaper(s)
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New York Times
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12.0

Wall !\mc'doumd (Daily) lmllh'v Bk

New York Times
(Daity+Sunday)
10.0 New York Times (Daily)

8.0
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7.6 72
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9.6

Avg. Hours+Minutes/day with Ad- =
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gek.PD

. 69,777 or 17.6% of Adults 18 or older who Listened to KUPD-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing 29.5% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

Catalogs

—m
S ——T
m-m
isoa | o

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

7% who Listened to KUPD-FM in the PHOENIX
- past 7 days
105 416 ngg.m
u who Listened to KUPD-FM in the past 7 days m PHOENIX
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Advertising
{excluding
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Wall Street
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New York Times
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Newspaper(s)
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Wall Street Journal
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10.9

New York Times
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USA Today (Daily)
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New York Times
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8.0
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Newspaper(s) (Daily
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Direct Mail

Advertising

{excluding

Catalogs)
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Magazines
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m PHOENIX

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
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New York Times (Daily)
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New York Times (Sunday)
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PHOENIX
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

M

New York Times
(Daity+Sunday) USA Today (Daily) | Catalogs)
. 9.1 8.0 79
New York Times
(sunday)
121

Wall Street Journal (Daily)
77

Local Daily
Newspaper(s)
Magarines (Daily
72 6.8

Local Daity
Newspaper(s) (Sunday)
108

Local Daily Newspaperis)
(Daify+Sunday) New York Times (Daily)
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Hubbard:

media that connects

Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

"Advertising Actions"”

P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

[
B
o
I3
)
a
| [#)

| 931,884

| 632,671

| 669,446

| 687,431

Local AM/FM Radio

| 634,938

17.0%

| 1,126,719

17.9%

18.4%

17.0%

Audio Streaming Services
Newspapers
Podcasts

Billboards

| 578,431
| 418,882

| 510,739

| 429,742

W P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

N P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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| 634,938 17.0%

H40AM | kAZG P18+ who Listened to KAZG-AM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
Social Media
Direct Mail
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Broadcast, Cable, & Sat TV
Local Broadcast TV
Websites
Local AM/FM Radio _ | Why '

Video Streaming Services 667,431 08
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| 418,882
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Podcasts \ 516,;.39 13.7% PHOENIX

Audio Streaming Services | Eoads

|

15.5%
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ARIZONA'S
ALTERNATIVE

Websites

Direct Mail

Social Media

Broadcast, Cable, & Sat TV
Video Streaming Services
Audio Streaming Services
Local Broadcast TV
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Cable TV Networks
Billboards

Podcasts

“Advertising Actions"

P18+ who Listened to KDKB-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
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® P18+ who Listened to KDKB-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything
for Anything e

soefa.ai

(Radio Stations: KDKB-FM)



“Advertising Actions"

P18+ who Listened to KSLX-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Websites gprftprs 37.7%
Social Media gy 38.8%
Broadcast, Cable, &Sat TV gergion 25.0%
DirectMail SEprerm 30.2%
Local Broadcast TV geyys 17.9%
Local AM/FMRadio  g=peen 17.0%

Audio Streaming Services
Cable TV Networks

Video Streaming Services
Podcasts

Newspapers

Billboards

| 578,431 15.5%

| 632,671 17.0%

| 687,431 18.4%

‘ 510,739 13.7%
: PHOENIX
| 418,882 11.2%

429,742 11.5%

M P18+ who Listened to KSLX-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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(Radio Stations: KSLX-FM)



eKFD

Websites

Social Media

Broadcast, Cable, & Sat TV
Cable TV Networks

Video Streaming Services
Direct Mail

Billboards

Local Broadcast TV

Audio Streaming Services

Newspapers

“Advertising Actions"

P18+ who Listened to KUPD-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,408,253 37.7%

| 1,447,509 38.8%
| 931,884 25.0%

632,671 17.0%

18.4%

687,431

1,126,719

| 429,742 11.5%

| 669,446 17.9%

| 578,431 15.5%

| 418,882 11.2%

Local AM/FM Radio

| 634,938 17.0%

Podcasts
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510,739 13.7%

m P18+ who Listened to KUPD-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything
for Anything o

soefa.ai

(Radio Stations: KUPD-FM)



